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SUOMIN.

Nonwovens as
roll goods for wipes
and other applications

The frontrunner
IN nonwovens
iInnovation

and sustainability

Business areas:
EMEA 38% and
Americas 62% of
net sales
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N IN BRIEF

Net sales in 2024,
EUR million

462.3

In 2024, sales of sustainable
products increased*

77

*compared to base year 2019

Comparable EBITDA in 2024,
EUR million

17.0

In 2024, sales of new
products of net sales was

547
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Suominen globally O BrerETens e

Piloting facility
® Head office

FINLAND 1552
Nakkila

@ ¢ Espoo, Head office
USA 3452

Green Bay o

: ®
Wmds%relt‘ﬁf:: . SPAIN 712 e ITALY 1032 7
Alicante e Cressa
locations on
three continents
e BRAZIL 622 piloting facilities

Paulinia
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Suominen’s
position in the
nonwovens value

chain

Suominen is a nonwovens
manufacturer operating in
global markets. Suominen
creates value by taking fiber raw
materials and turning them into
nonwovens that our customers
convert into both consumer and
professional end products.

7 April 25, 2025 Suominen Corporation — AGM 2025

H\"'-\.
™.
H""\-\._\.‘_
Primary
production
Fiber producer
MEH

©

Nonwovens
manufacturer,
Suominen

Brand owner

In-house
converting or
external converter,
e.g., wet wipe
manufacturer

Consumer

Private label
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Mission Vision

Enabling our customers to win Frontrunner for nonwovens
by creating quality nonwovens innovation and sustainability

Strategy: Growth and profitability through sustainability, customer focus and efficiency

We will grow by creating innovative and more sustainable nonwovens for our customers and improve our
profitability through more efficient operations and a high performance culture. Our main focus is on wipes.
We will strengthen our capabilities in Europe and Americas, and evaluate opportunities in Asia.

Differentiate
Strateglc Operational Sustainability with innovation
focus areas excellence leadership and commercial

Great place to Dual operating

work maodel

excellence

Values Ownership Teamwork Performance Integrity
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Pioneer in sustainable

products

Sustainable product portfolio
since 2007 — BIOLACE® product

family

We invented the wetlaid spunlace
category for dispersible moist
toilet tissues — HYDRASPUN®

product family

April 25, 2025
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Strong R&D
14 R&D professionals

Focus on sustainability and
customization

Excellent know-how in
sustainable fibers

New Fiber Center and Green Lab

Pilot lines to support R&D and fast
go-to-markets

Technology fit to
sustainable nonwovens

7 plants — all capable of using
sustainable raw materials

Pulp capability

We are able to tailor-make our
products according to customers’
different definitions of sustainability

& Suominen



Our comprehensive approach
for sustainable products

Outcome
Raw materials w
Production V/E
Mechanical binding with Sustainable
spunlacing Renewable

No chemical binders Biodegradable
Pulp Compostable

Annual fibers (e.g. cotton & hemp)
Lyocell
Viscose
PLA

Recycled fibers like rPET
REDUCTION TARGETS

Reducing scope 1, 2 and 3 greenhouse gas
emissions with limiting global warming to
1.5°C in line with the Paris Agreement

Zero manufacturing waste to landfill

— i,
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Sustainability defined by Suominen

./
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COMPOSTABLE/
BIODEGRADABLE

Nonwovens are
compostable according
to the international
compostability
standards and are made
of only fibers from
renewable resources.

RENEWABLE

Nonwovens made
of variety of
renewable materials
from biobased plastics
to natural fibers.

MOIST TOILET TISSUE

Nonwovens are
flushable,
biodegradable and
dispersible in water.
Products comply or
exceed the latest
industry flushability
standards.

PLASTIC FREE

Nonwovens
made of
biodegradable
fibers of
natural origin,
such as lyocell,
pulp and cotton.

Carbon footprint calculations of all of our products

RECYCLED CONTENT

Nonwovens with at least
15% recycled fibers,
including thermoplastic
fibers like rPET from
recycled origin or
cotton in case recycled
from post-industrial
source (pre-consumer).
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New Fiber Center

: - Ve BT “ T
Target is to onboard novel Al 5 DS 5 Gh
_ _ . in the pipeline: @@b%&:ﬁ -
sustainable fibers in . Bast fibers Do S Finland
collaboration with fiber S ——— o e
« Annual fibers e e yay
pI’OdUCGFS and customers Ry e — w by pe
« Pilot and testing facilities in S —— 2 e
Finland and US  Native cellulose . BN S
; : man-made fiber V\Il-ind:or ‘ A
« Carding and wetlaid o720 A et e — \ - '
« Bonding: spunlaced, thermal s
bonding, composites ——
« In future adding pulp capabilities -
for spunlace
« Prototyping by
« Partnerships .-‘ '
b -
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Sustainability

agenda 2025-2030

» Zero lost time accidents (LTA)

* Diversity, equity & inclusion
(DEI) index 80%

Reducing scope 1, 2 and 3
greenhouse gas emissions
with limiting global warming to
1.5°C in line with the Paris
Agreement

* Zero manufacturing waste to
landfill
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We continue

to strengthen
our safety culture.

We promote human rights,

equal opportunities for all

employees, and building a
high-performance culture.

We commit to decreasing the

envi

ronmental impacts of our

operations and supply chain.

We innovate new sustainable
nonwovens and support our
customers in their commitment
to sustainability.

We promote responsible business
practices and communicate
transparently about our
operations.

Sustainability is the
core principle of all
our functions.

More than two thirds of
consumed raw materials are
from plant-based resources

More than half of our new R&D
initiatives focus on advancing
the development of sustainable
products

* Al qualified raw material

suppliers assessed against
Suominen’s sustainability criteria

All employees have completed
Suominen'’s sustainability training
program

& Suominen



Renewed sustainability
reporting

Suominen has been reporting on
sustainability for over ten years.

The sustainability statement for 2024 was
prepared in accordance with the Finnish
Accounting Act, European Sustainability
Reporting Standards (ESRS) and EU
Taxonomy regulation and it was published
as part of the Report by the Board of
Directors.
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Net sales, EUR million
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Comparable EBITDA, EUR million
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Profit for the period, EUR million
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Cash flow from operations, EUR million
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Suominen as dividend payer

1000 EUR

35000

30 000

25000

According to our 20 000

dividend policy, 15 000

Suominen’s goal is to 10 000
distribute at least 30% of

the group’s profit for the > 000

financial year as 0

dividends each year. -5 000

-10 000

-15 000
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30116 *
20734
11520 11492
5767 5769
0 *%*
-5290
-12786
-13 863
2020 2021 2022 2023 2024
m Profit, EUR Total amount of dividends distributed, EUR

* dividend and return of capital
** Board's proposal
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HIGHLIGHTS IN 2024



Highlights in 2024

Share of new products
of net sales is

=)
— sustainable
2

product
launches
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Sales of sustainable
products increased

compared to base year 2019

Investment projects
in Bethune, South
Carolina and Alicante,
Spain to strengthen
capabilities and
capacity in
sustainable products

Greenhouse gas
emissions decreased

per ton of product compared
to base year 2019

Gold rating P

in our third | ToREE
EcoVadis ecovadis
sustainability Sustainabilty Rating
assessment L 2024
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OUTLOOK FOR 2025

Suominen expects that its comparable EBITDA (earnings
before interest, taxes, depreciation and amortization) in
2025 will improve from 2024.

In 2024, Suominen’s comparable EBITDA was EUR 1/7.0
million.
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